		
The Social Dilemma
[bookmark: _GoBack]There has been recognized impact of social networks and advanced technologies on society. Therefore, The Social Dilemma Netflix documentary shed light on social media platforms' issues and explored in lay terms the dangerous impact of social networking on the world. Arguably the documentary brought to attention and raised serious questions about the usage of technologies and its platforms (Rhodes, 2020). The film centers on how big social media companies control users by using algorithms that encourage social platforms' obsessions. On social media platforms, issues like propaganda, bullying, and misinformation are bigger and complicated. The documentary show how social media platforms like Facebook-owned WhatsApp has spared misinformation that inspired surreal lynching in India (Rhodes, 2020). I think the documentary does not mention that WhatsApp is highly encrypted and so private with no algorithmic interference, thus making it vulnerable to a false narrative.
In my opinion, I think the film does not clearly articulate the problem because of the two unrelated technologies in question. For instance, social networks facilitate society to connect more deeply and allow people to interact as they spread information in a frictionless manner. Also, AI-based recommendation systems understand people's interests and leverage their understanding with the ultimate goals to maximize engagement in the various platforms. The two technologies have advanced humankind in terms of connecting people and making recommendations that make life easier. These benefits come with clear consequences. Although the film educates people about social networks' problems, it falls short of a concrete solution. Therefore I think it is the responsibility of technologists to analyze the issue from social networks and seek to reduce their negative effects.  Also, there is the need to recognize that social networks do not reflect real life because people do not share their current thoughts and actions. Instead, the interaction is in an impersonal manner. Additionally, popular content will continually disseminate quickly due to the AI-based system, but it will be based on the validity of the content.
Notably, from the film, various issues need to be addressed to achieve behavioral change. At first, the film can be used as a reminder to become more conscious of how much one's data is given daily. Therefore this calls for changing behavior accordingly, like adjusting social media setti9ng and restricting as much as possible to guard against mining by data networks. From the film, I learned that the meaning of customer is not what I always thought. It is evident that the people using social media platforms are not the customers. Rather they are the products Therefore that means logarithms monitor someone when they sign up for social media. Upon creating a social media account, individuals have their demographic and personal information sold to anonymous companies to sell the person (Rhodes, 2020). Notably, this is responsible for the widespread engagement with addictive content. After watching the film, I think it is recommendable to seek content outside our regular feed, especially now there are algorithms put in place on social media platforms. Since the algorithms can predict the content users are likely to react to and seek content outside the regular feed, they are recommended to avoid polarization.
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